PARIMAD PRAKTIKAD
ALKOHOLIPOLIITIKAS,
MIDA EESTI SAAB OMA
NAABRITELT OPPIDA



POHJA- JA BALTIMAAD
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POHJAMAADE
ALKOHOLIMONOPOLID

*Soome, Alko: monopol kaaritatud jookidele lle
8% ja jookidele, mis sisaldavad tlile 5,5%
destilleeritud alkoholi.

*Rootsi, Systembolaget: monopol jookidele lle
3,5%.

*Norra, Vinmonopolet: monopol jookidele ile
4,7%.

eIsland, Vinbudin: riiklik monopol alates 2,25%-st.

«Uhine péhiméte on lihtne: alkohol ei ole tavaline
kaup, seega ei jaeta tugevamate jookide jaemuuki
tavaparase kasumiloogika katte.

*Praktikas tahendab see vahem muugikohti,
Iihemaid midlgiaegu, tugevamat vanusekontrolli
ja neutraalsemat muugikeskkonda.

't Sok efter information har! @

lin halsa och alkohol Hallbarhet Jobba hos o0ss Foretagsfakta

This is Systembolage

stembolaget exists for one reason: To minimize alcohol-related problems by selling alcoh
way, without profit motive. Our vision is a society in which alcoholic beverages can be el

harming people or the environment.



Péhjamaade ja Balli riikide alkoholi statistika Alcohol statistics in Nordic countries and Ballic states

Joonis 48. Registreeritud kange alkoholi jaemiiligikohtade arv 100 000 elaniku kohta
Pohjamaades ja Balti riikides 2024
Number of registered retail shops selling strong alcohol per 100 000 inhabitants in
Nordic countries and Baltic states 2024
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Allikad:  Alko; Systembolaget; Vinmonopolet; Vinbudin; Lati riigieelarve talitus; Leedu uimastite, tubaka ja alkoholi kontrolii amet,
Majandustegevuse register, Majandus- ja Kommunikatsiconiministeerium; Statistikaamet.

Sources: Alko; Systembolaget; Vinmonopolet; Vinbudin, State Revenue Service of Latvia; Drug, Tobacco and Aicohol Control Department of
Lituania; Register of Economic Activities, Ministry of Economic Affairs and Communications; Statistics Estonia.



REKLAAM ON
TARVITAMISE
PROPAGEERIMINE

Taielik keeld:
a. Norra
b. Island
c. Leedu (alates 2018)

Leedu on seega hetkel ainuke EL-
liikmesriik, kus on taielik
reklaamikeeld. Viimati kehtis see
Soomes ja Rootsis (enne 1995).



AGA GLOBAALSED KANALID?

=  Advertising Policies Help @

%Ie Ads follows local alcohol laws and 6ndustr¥ standards, 50 certain kinds of alcohol-related
advertising, both for alcohol and drinks that resemble alcohol, are not allowed. Some types of alcohol-
related ads are allowed if they adhere to the policies outlined below, don't target minors, and only
target locations that are allowed to show alcohol ads.

In this article

= Alcohol information

« ltrespansible alcohol advertising

« Ad serving for Alcohol ads

« Alcohol advertising tocati cifics

Alcohol sale

Ads that feature one or mare alcoholic beverages or beverages that resemble alcohal in the ad and
lead to a destination or app where alcohol can be purchased are considered to be promating the sale
of alcoholic beverages.

A4 Ads promoting the sale of alcohalic beverages are allowed as long as they don't target

minors and only target approved locations.

A Ads that promote the sale of alcoholic beverages with alcohol by volume (ABV) under a
certain percent are allowed as long as they don't target minors, only target approved locations,
and indicate the highest alcohol by volume (ABV) on the landing page.

€) Ads for the online sale of alcohalic beverages are not allowed to run outside of the list of
approved locations.



VANUSEPIIRANG Leedu: ostuiga tosteti 2018. aastal 20
Do you supportincrease of alcohol purchase age? a a S t ani

No opinion 8%

Rootsi: 20 Systembolagetis, 18
restoranis

Soome: 18 / 20, soltuvalt joogi
kangusest

S Norra: 18 / 20, soltuvalt joogi
kangusest

Source: NTAKD, Sprinter surveys, 2015, 2020, 2023

Island: 20



LEEDU SAMMUD ALKOHOLIGA SEOTUD
LIIKLUSOHUTUSES

1. jaanuar 2008: korduvrikkujate
karistusi karmistati, voimalikuks

said soiduki konfiskeerimine ja 1. jaanuar 2015: kehtestati O-

isegi vangistus, noortel juhtidel promilli nbue kutselistele 1. jaanuar 2017: Ule 1,5-promillise
alandati lubatud joove 0,2 juhtidele, alla 2-aastase staaziga joobega juhtimine muudeti
promillini juhtidele ja mootorratturitele kriminaalkuriteoks

2008

] T e

;Jfoasnllleaé’lgﬁog 1. jaanuar 2016: :(.aarrrar:iigégl?e:erleg?uIatsiooni
lahtiste alkoholi muuk

alkoholipudelite ja - tanklates keelati

purkide hoidmine



LATI: 6 TUNNI . Alates 1. augustist 2025 vdib veebist véi mobiilirakendusest ostetud
REEGEL alkoholi kliendile {ile anda mitte varem kui 6 tundi parast tellimuse

KAUGMUUGILE esitamist.

".}6 TUNDI VAHET ,} .,‘- e

5 8 R B B B B B F B B 0 B B B

Kohaletolmetamme

\

\ <




-_f\ x »
=5 >,
B i l \\ o g
» .\‘!”".‘_‘ \,w
S R »
0 ‘j'(\’ {h-4

!h“q m‘\ APY
ok “-a\-.. R L
it " T ‘\' » ’ '.c

(\

s ..l"‘ A

Thomas Babor, Raul Caetano, Sally Casswell, Griffith Edwards,

ALCOHOL IS NO ORDINARY
COMMODITY

« WHO kasitleb alkoholi kui toodet, mille kahju ulatub
tarbijast kaugemale ja mojutab kogu Uhiskonda.

« Seetodttu ei lahtuta alkoholipoliitikas vabaturu
loogikast, vaid rahvatervise kaitsest.

« WHO koige tdhusamad meetmed on kdrgem hind,
piiratud kattesaadavus ja tugevad reklaami ning
turunduse piirangud.

« Mida vahem taskukohane, nahtav ja kergesti
kattesaadav alkohol on, seda vahem sunnib kahiju.

10



ALKOHOLIGA SEOTUD SUREMUS PER 100 000

« Global status report on alcohol and health and treatment of substance use disorders (2019)
* Norra-14.1
* Rootsi-16.9
 Island -17.3
« Soome -29.5
« Eesti-83.9
« Lati-127.0
+ Leedu -128.0 5‘"’%

“n” Global status report

on alcohol and health and treatment
of substance use disorders

& World Health
“#.¥ Organization
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